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Answer questions as directed in each Group.
Group-A

Answer any five questions (Answer of each
question should be between 700-1000 words) :

: 12x5 = 60
\0 ./A\Irite down the diversified role and function of

HR manger.

/Q/Def né recruitment and how it is different from

Selection. Write down the various sources of .

recruitment.

43. Identify the objective of Manpower planning in the
\b field of HRM. Point out the importance of demand
and supply forecasting in MMP. |
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4. What is performance appraisal ? Write down the
different methods applied in Performance
Appraisal.

5. What is wage ? Describe the national wage
policy and its purpose.

Define “Training” and its objectives. How it is
2 different with development ?

\W What are the various methodology adopted in

evaluation of training ? -
\

Group-B
Answer any four questions (Answer of each

question should be between 150-250 words) :
| 5x4 = 20

/ hat is orientation ? W
9 9 Whatis transfer ? 2 9:1;‘-::_“
o3

%Mhat is on the job training ?

11. What is Potential Appraisal ?
Y ‘.')/ﬁNhat is Training Need Assessment ?
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Group-C
%\nswer all questions : o 2x10 =20
2/‘:}3 Write down the operativé function o:j"l;IRM ?
1/4./ What is minimum wage ?
}‘K What is fair wage ?
. y What is apprenticeship training ?
\ 7. Whatis brain storming ?
}8/. What is T-group Training ?
/19.' ‘What is Simulation ?
}0.’ What is career planning ?
/2,1’.’ "Define group incentive plans.

1/2{What is seniority based training ?

>
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Answer questions as directed there in.

(QUANTITATIVE TECHNIQUES)
1. Answer any eight questions : 2x8=16

(@) What do you mean by one to one function ?

Mhat is Primary Data ?
\(tyWhat is Histogram ?

9 Give an example of quantitative and
qualitative data.@

h@/Explain merits of Arithmatic Mean.
yEstablish relation among AM, GM and HM.

(9) Establish relation between correlation and
regression. 5 o ® |
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_(b)/Give two applications of L. P. P.
() Whatis degeneracy of transportion problem.

ky/Give an example of positive and negative

correlation@
2. Answer any four of the following : 6x4 =24
N
5 39 2 @ «x
N\ @A '=|7 5 6]findA /
TH2 L8

(b) Explain scope and limitation of Statistics.

\(9)/ What are the methods involved in collection
of primary data.

(d) Explain the unility of Bays Theorem.

Mhat is time series analysis ? Explain its
components.

(f) Find correlation froh the following data :

S 7 S
28 10 ﬁ/}
| 35 20 @
45 25
PT-28/2 (2) Contd. (,\



X Y

40 39
60 40
65 60
80 65
85 70
3. Answer any five questions : 12x5 = 60
Find Mean, Median and Mode of the
following data : s <
@ Mid value Frequency -f"f ’ #
5 KB SRS« (8
&4,'&%-2@ 1o e St
9 ,J‘ L= 25 9,j (a S"q)
50+!008 -15') 39 13
10 28) 15
Caxts) a
55 18
.\)\ 65 9
4 75 7
<Q7¢ O 85 6
AN s “M““”g
Meun 9. ¢
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\}b)/ From the following data, find which series is

more consistent :

QO

X
30
40
50
60
65

0

70

15

Y
20
25
35
40
15

3
12
18

(c) What is classification and tabulation ?

Explain different types of c_Iassiﬁcati'on.

Sketch out a statistical table.

(‘:}4 Explain different typés of forecasting

techniques with giving suitable example.

49)/ What is L. P. P. ? Explain its nature, scope

and utility. How is it helps to Busine;&;/

Management ?
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yFind optimality transpersion cost :
Warehouse
A B [ o4 D Supply
1 -ﬂ 0 12| 18| 20 | 100
Factory 2122125 9 8 | 400
3 7 5 4 2 | 500
Demand — 380 220 150 250

(g) Acertain production process produces items B
that are 10% defectives. Each item is
inspected before supplying to customers but
the inspector, incorrectly classifies an item
10% of the time. Only items classified as 6
good are supplied. If 820 items in all have ?
been supplied, how many of items are '
expected to be defectives.

o d
id
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Answer questions as directed in each Group.

Group -A
(Objective Type Questions)
\ © 1/ Answer any eight questions : 2x8 = 16
(a) What is Conventional Cash Flow ?
4 (b) Define the term Perpetuity.

\ _(j.‘) What is Networking Capital ?
1 4 What is Receivables ?
' w{ Define the term Operating Cycle.
o JP( Define the term Financial Leverage.
Ug/) What is Retained Earning ?
\ What is NPV ?
i \-(1)/ Define the term Investment Decisions.
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j~~ Note down the two objectives of Manage-

¢ ment of Inventories.
Group-B
(Short-answer Type Questions)
‘)j\ Answer any four questions : 6x4 = 24

j What is Financial Management ? What are its
A functions, scope and objectives ? :

3. Discuss the various motives for holding cash.
4. What s cost of capital ? What is its significance ?
¢ Jr'/ Explain the various types of Working Capital.
_,6./ Explain the various tools and techniques of
“ inancial Management.
7/ What are the various forms of dividends ?
b Explain.

Group-~C
(Essay Type Questions)

Answer any five questions : 12x5 = 60
L}/Explain the role and responsibility of Finance '

\0 Manager.
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&

The earnings per share of Basso Limited are

 Rs. 10 and the rate of capitalization applicable is

12%. The company has before it an option of
adopting (i) 50%, (ii) 75% and (iii) 100%
dividend payout ratio. Calculate the market price
of the company'’s quoted shares as per Walter's
model if it can earn a return of 12%, 20% and
16% and 12% on its retained earnings.

_y(. Explain the EBIT-EPS relationship giving with

suitable case.

. Describe the various factors for determining

capital structure.

\,1?.” What is Capital Budgeting ? Explain the

Payback method with suitable case.

‘Iﬂ,. Differentiate between NPV and IRR. When are
the NPV and IRR reliable ?

14. How fixed manufacturing cost and interest plays

important role in Liverage Analysis ? Elaborate
with suitable examples.

&,
et
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Answer questions as directed in each Group.

Group—-A

(Long-answer Type Questions)

Answer any five questions : 12x5 =60

1. Outline the various stages in new product
development by suggesting a flow chart diagram
for the same.

ﬁeﬁne Product Life Cycle (PLC) as a marketing

tool. Briefly describe each of the four main
\ O stages of the PLC with the 4P’s strategy
adopted at each stage.

/a/"Define Marketing Information System (MIS). ;
What are its elements ? Discuss MIS as an

PT -26/2 (Turn over)



integrated model by identifying the inter-
relationship among its elements.

Define a product and identify the layers of the
product. Elaborate in brief how every layer is
important in a product.

Who is a consumer ? Discuss the various stages
involved'in the consumer buying behaviour
process for buying a high involved product.

Describe the significance of pricing in marketing.
Identify the factor which influences the price
setting startegy of a firm and briefly discuss the

- various pricing strategies.

What is the role of marketing research ? Discuss
the various stages of the marketing research

process ?
Group - B

rs '

5" (Short-answer Type Questions)
{;,L?Z Answer any four questions : 6x4 = 24
{ 8 Discuss the different types of target marketing
»04 strate—gles with suitable examples.

Ypro
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;a’ ﬂlaborate the bases for market segmentation.

10. What is labeling and packaging ? Briefly discuss

the various functions of packaging.

11. In the context of portfolio planning briefly discuss
BCG Matrix. §

? Aeﬂy discuss the marketing planning process.

?' }3./Define advertisement. How advertisement is

different from other promotional tools ?

et ﬂhat is social class ? Briefly explain the different
~ classes of the society with their characteristics.

{~ G o
X roup-C !
D) . » . '_j—
C‘) (Objective Type Questions) 19
\
9 :
Answer any eight questions : 2%8 = 16

\ \y What is production concept of marketing ?

Mame the factors which comprise macro

environment.

| \}7/ Define Market Segmentation.

PT -26/2 (3) ( Turn over)



9y — /1'8/ Name the four components of marketing mix.
\ /19./What is psychological pricing strategy ?
20. Define the scope of marketing research.
21. Distinguish between consumef and a customer.
1 ?Z/ What is undifferentiated marketing.

Vﬁ)eﬁne mass segmentation.

\ /ZKState two objectives of sales promotional tools.

@
b
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